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SMSWP Background
• Collaboration of 12 utilities in 

Sonoma and Marin Counties
• Formed in 2010 to maximize the 

cost effectiveness of water 
conservation in Sonoma and Marin 
and identify water use efficiency 
programs

• Updated MOU in 2018
• Regional and coordinated 

approach



2021 Winter Outreach Campaign

• SMSWP Outreach Subcommittee
– Discuss the focus of campaign

• SMSWP Quarterly Meeting
– Technical staff input of draft ads

• TAC Update 
– Confirm focus with Partners

• Final TAC approval and launch 



Recognition of low overall rainfall 
received coupled with practical 
tips to reduce water use:



Series of ten different ads covering 
both indoor and outdoor savings:



Ads bring attention to water saving 
practices as well as programs:



Ads formatted for Partnership logo 
alone or co-branding with local 
agency logo:



Ads provide multi-program 
benefits (water conservation, 
wastewater, stormwater):



Bilingual Media Campaign

Multi-Use Design:
• Share on Facebook
• Share on Instagram
• Share on Twitter
• E-News
• Website

Link to SMSWP 
Website



Additional Contractor Outreach… 
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