





Outreach Campaign

Messages:

June - Sprinkler spruce up

July - Irrigation scheduling tool
August - Maintenance manual
September - Water smart plant labels

Advertising and Outreach:
e Streaming platforms

* Digital & print ads

 Social media




Outreach Campaign

Partnership Website and Social Media

Regular website and social media
posts featuring seasonally appropriate
water saving tips will continue through
fall and winter

nghllghts Partnership programs

Flora Fridays

« Water Smart Plant Label program

« (Garden Sense program

* Irrigation scheduling tool

« Water Smart Gardens
Maintenance Manual

« Water Smart Plant Picker tool

Sonoma Marin Saving Water Partnership
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Happy falll & 3¢

Shorter days mean shorter run times for your irrigation system. Plants
need less water in the fall as growth winds down and plants prepare
for winter. Check out the irrigation scheduling tool for an updated
watering schedule.
https://www.savingwaterpartnership.org/watering-times/




Follow us on social media

Saving_Water_Partnership

SonomaMarinSavingWaterPartnership

SMSWPartnership
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Paul Piazza
Water Use Efficiency Manager
Paul.Piazza@scwa.ca.gov

Andrea Rodriguez
Communications Manager
Andrea.Rodriguez@scwa.ca.gov

California American Water- Larkfield - City of Cloverdale - City of Cotati -City of Healdsburg
Marin Municipal Water District - North Marin Water District - City of Petaluma - City of Rohnert Park

City of Santa Rosa - City of Sonoma - Sonoma Water - Valley of the Moon Water District - Town of Windsor

www.savingwaterpartnership.org
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